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Abstract

This study aims to study the level of street restaurants, the decision of
consumers. Case study: the noodle Pha Toy at Jatujak Weekend market, and to
compare the decision of street food of consumers. Classified according to sex, age,
marital status, occupation, and personal sides, average monthly income. Samples used
in the study sample used in the study are those who use the service in a street food
noodle shop: Aunt toy at Jatujak market, the total number of 400 people, by random
chance, from people who do not know the exact number. Tools used in this study
Students have created a questionnaire. The statistics include the percentage frequency
values approximate values and average values section, section T-test, and F-test.

The study found that most consumers are female, age 18-25 years old, a career
student, average monthly income of more than 15,000 drinking habits, found that the
number of times to eat noodles, 2-3 times/month interval that eat noodles from 12.00
p.m. 09.01.-each 14,782.Shareholders and the number of 50-100 Baht, mainly from
eating noodles alone. Why choose eating noodles is the taste. Delicious food, which
like to eat noodles, small diameter obtain information about restaurants is the taste.
Delicious food. Liking to eat noodles, small Get information about the noodle shop is
never received the information from any source. People who have the influence to
eat noodles is the self. The education effect decision of consumers. In the picture are
included on many levels by found that products. There is an average value (X= 4.53)
is the process (X= 4.51) the physical environmental (X= 4.43) personal or (X= 4.40)
price (X= 4.27) distribution channels (X = 3.64) marketing promotion. (X = 1.75)
decision level street food of consumers. Side sex found that personal or different
statistically significant at the 0.05 level, the age, found that the personal products or
processes, the physical environmental services differ statistically significant at 0.05
level.
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