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Abstract

At present, people have turned to the consumption of bakery and a great
popularity rises gradually, Are interesting opposite with dessert, whose popularity
decreased. The organizer to spot the importance of Thai dessert products and study
about Product Factors to Thai Dessert Purchasing The objective to study the factors
affecting the purchasing products dessert Using random sampling stratified
300 number. The tool used is the query, statistics used is frequency, percentage,
average, Standard deviation, T-test and F-test value to analysis of statistics.

The objective to study the factors affecting the purchasing products dessert
Using random sampling stratified 300 number. The tool used is the query, statistics
used is frequency, percentage, average, Standard deviation, T-test and F-test value
to analysis of statistics.

The study of Product Factors to Thai Dessert Purchasing at a high level
in the taste of sweets (X = 4.23) the colour of the Thai desserts. (X = 4.21) and the

storage life of dessert (X = 3.80) respectively. Compared the selection found that
gender, income level of importance to the factors of the product to buy Thai
desserts. No different. The study found that the packaging of dessert with emphasis.
On product factors to choose to buy Thai desserts. There was no significant

difference in the 0.05
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