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Abstract

The objectives of this study were to explore behaviors and decision-making of
buying bakery among students at Faculty of Home EconomTechnology, Rajamangala
University of Technology Phra Nakhon and to compare their bakery buying decision,
classified by personal factors. The sample of this study was 350 students of Faculty
of Home Economics Technology, Rajamangala University of Technology Phra Nakhon.
Stratified sampling method was used to select the sample. The tool used in the
study was questionnaire. The statistics used were frequency, percentage, mean,
standard deviation, t-test and F-test.

The results of the study showed that most of the samples were females;
those aged between 21 - 22 years old; those studying in the 4th year in Food and
Nutrition Program; those with average monthly income between 5,000 - 10,000 Baht.
They mostly purchased for self-consumption. The popular type of bakery was the
bread. The beverage consumed along with the bakery was fresh water. They spent
100-200 baht to purchase the bakery per time. They bought the bakery once —twice
a week and during 03.01-06.00 pm. They mostly bought the bakery from the
department store / shopping center. The decision to buy bakery was influenced by
themselves. The bakery reputation influenced their buying decision. Moreover,
overall the sample had high level of decision-making to buy bakery. When individual
aspects were considered, physical evidence had highest mean score, followed by
process, people, price, product, place, and promotion. In comparing the
decision-making by personal factors, it was found that the sample with different
gender and major studied had indifferent decision-making. The sample with different
year of studying and average monthly income had different decision-making with

statistical significance level of 0.05.
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