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Abstract

This study has objective to know Customer behavior Decision’s level to Buy
Thai Dessert at Don Phrom Market, Bang lane District, Nontaburi province and
compare each customer’s decision which classify depend on sex, age, income per
month. There are 5 Thai dessert shop in this study consist of banana in syrup,
Uncle’s Steamed Flour with Coconut Filling, Beside 7-11, pudding with coconut
topping, triangle sticky rice. Sample group in this study is 400 customers who buy
Thai dessert at Don Phrom Market, Bang lane District, Nontaburi province. Statistic
consists of frequency, percentage, average, Standard deviation, t-test, F-test.

The result of this study shows that most customers is female 20-30 years old,
Income per month between 15,001-20,000 baht, Bachelor’s degree Education, Private
business/Trader. Customer behavior decision to buy Thai dessert found type of
dessert in syrup is banana in syrup shop. Most customers choose and buy Thai
dessert because it has low price. The frequency to buy Thai dessert per month about
1 time or 2/3 time equally. The objective to buy Thai dessert is eating in dairy life.
Media to receive information is by themselves. The result of customer behavior
decision’s level to buy Thai dessert is in the high level which found that the way of
distribution is come first. Then, it is price, product, and promote marketing. The
comparison each customer’s decision to buy Thai dessert found that between male
and female isn’t different. Ages of customer were different significantly at 0.05 on
statistic. The way of distribution, promote marketing, and Income per month were
different significantly at 0.05 on statistic.
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