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Abstract

The objective of the study was consumption behavior and satisfaction of
consumer affecting pasta decoration at The Coffee Club Riverside Plaza brunch,
to compare satisfaction of consumer affecting pasta decoration at The Coffee Club
Riverside Plaza brunch. classified by personal factor such as gender ages, educate level,
occupation and average income per month. A sample was selected from customer of
The Coffee Club Riverside Plaza brunch at 400 persons using purposive sampling.
The tools used were questionnaires. The data was analyzed using frequency,
percentile, average, standard deviation, t-test and F-test.

The result of the study were found that the sample was almost female under
the age of 30 years, bachelor degree, average income per month 20,001 - 25,000 THB,
access the service 3 - 6 times per month because good ambiance, come with some
friends had expense more 400 THB, friends recommend, almost chosen main dish and
hot beverage, always ate Carbonara because like the taste. It was found consumption
behavior and satisfaction of consumer affecting pasta decoration at The Coffee Club
Riverside Plaza brunch the total result found that almost high level is Meat ball
Spaghetti. The result of the compare satisfaction of consumer affecting pasta
decoration classified by personal factor such as gender, age, educate level, occupation
and average income per month that found female and male had the no difference in
satisfaction. The ages, educate level, occupation and average income per month had

the satisfied in satisfaction was statistically significant at 0.05 levels.
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