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This study has an objective. Consumer Behavior in Using N&B Pancake Imperial
World Samrong Customer Satisfaction with N&B Pancake shop Samrong Branch
Satisfaction with N&B Pancake Imperial Word Samrong From personal factors such as
gender and age group classes. Attended by more than 400 customers using N&B
Pancake Imperial World Samrong instrument used in the research werw frequency,
percentage, mean standard deviation, t-test and F-test by. Use program Statistical

packages

The results show that N&B Pancake Imperial World Samrong Most are female.
Aged between 21-30 years old , single status , bachelor degree student / Student status
is between 10,000 - 15,000 baht per month. Most crepes are popular. Most Lemon
juice with honey The reason for choosing the sevice impresses with the taste of the
product. Cost per session is 81-100 Baht access times are from 15:01 — 18:00 PM. The
decision to use self-service. The resulys show that 7P’s marketing mix affects
consumers in choosing N&B Pancake Imperial World Samrong. Overall, it was at a high
level (X =4.05). Considering it was found that the promotion is very average (X =4.14),
followed by the product (X=4.07), service (X =4.06), the Place (X =4.05), Physical
Evidence (X=4.02), People (X =4.00) and the price (X =3.98) respectively, Comparison
of Factors Affecting Consumer Satisfaction Affecting the service of N&B Pancake
Imperial World Samrong Consumers found that sex differancs were not significantly
different in choosing the N&B Pancake Imperial World samrong. Age differences were

singnificantly different in perception of sevice process at the 0.05 level.
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