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ABSTRACT

The purpose of this research were to study users behavior and the users
satisfaction of MK Restaurant at Seacon Srinakarin Branch. The samples group of this
study are 400 consumers. Data was collected through questionnaires, mean,
percentage, standard deviation, t-test, F-test, Scheffe's method was used for analyzing
variable data.

The result of the study showed that : Most users are female, aged between 20-
30 years, single, hold bachelor's degree as general officer in company and earned
between 10,001-20,000 Baht. Most of them users with their family. The service
frequency is one time per month. Most of users use service on Saturday for 5 pm.-7
pm. The researcher found that overall of users satisfaction is MK Suki from the
advertisement. In addition, the researcher found that overall of the level users
Satisfaction of MK Restaurant Group Public Company Limited on Service Marketing
(7P's), Seacon Srinakarin Branch was high level. The highest satisfaction was the product
and the lowest is the promotion. Hypothesis testing revealed that individual factors of
gender which were not significantly different but the factors of age is significantly

differed in each at the level of 0.05.
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