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ABSTRACT

The study of Consumer Satisfaction with the Use of the Food Panda Application :
Case Study in Dusit, Bangkok with the purpose of the study : 1) to study decision
making behavior of consumer satisfaction with the use of the Food Panda application 2) to
determine the level of consumer satisfaction with the use of the Food Panda application.
3) to compare of consumer decision-making behavior of consumer with consumer
satisfaction with the use of the Food Panda application. Conceptual framework of this
applied studies from satisfaction theory and marketing mix (7P's)

The data collection from group of sample using multi-stage sampling
method. The sample group was the consumer who use the service of Food Panda in
Dusit area, Bangkok 400 Data were collected using a questionnaire. And analyzed the
data using statistics, frequency, percentage, mean, standard deviation, t-test and
F-test. The historical interpretation of the points listed. The results as below. The
study found that consumer satisfaction with the use of the Food Panda application has
high level in the overall level. As for the hypothesis testing, it is found that the
personal status variables are gender, status, age, occupation and average monthly
income effected to different consumer satisfaction statistical significance. Beside that
the consumer recommended that service staff is out of order, food is too expensive,
increase the number of stores in the application, improve staff uniforms, improve the
application to beautiful and attractive. Should add color to the application, delivery
food is not appetizing.
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