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Abstracts

The objectives of the study were to study the behavior of consumers that
affect the satisfaction of people who using the Or Tor Kor Night Market, to study
consumer satisfaction with food truck in Or Tor Kor Night Market, to study the
differences between genders that affect Or Tor Kor Night Market satisfaction. The
population in this study were 400 people who come to use food truck service in Or Tor
Kor Night Market. The instrument was a questionnaire. Statistics used were percentage,
average, standard deviation, t-test and F-Test

The result of this project, the most consumers that affect food truck are
women, aged 31-40 years, Bachelor’s degree, work a personal business, income more
than 15,000 baht. Consumer behavior in Or Tor Kor Night Market found that the
purpose of changing the atmosphere in eating. The cost of eating is 100-500 baht per
time. There are resources from various online media. The factor that affect the
consumer satisfaction in Or Tor Kor Night Market found that product, price, distribution
channels ,marketing promotion, personnel, process, and physical aspects have a high
level in the satisfaction. The comparison of satisfaction with using food truck in
Or Tor Kor night market by 7P’s. Classified with personal information found that, age
affects satisfaction in product, marketing and process at the significant level of 0.05.
Education affects satisfaction in price, marketing, personnel and physical aspects at the
significant level of 0.05. The average monthly income have affect on satisfaction in all

aspect at the significant level of 0.05 except physical aspects.
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