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Abstracts

The purpose of this study was to study the behavior of consumers satisfaction
on services of Baankru café to study consumer satisfaction on Services of Baankru Café
Using 7P’s Services Marketing Mix and to compare consumer satisfaction on services
of Baankru café at classified by personal status, sender, age, occupation, and income.
The sample group used in the study was 400 consumers of the Baankru café by using
specific sampling methods. The instrument used in the study was a questionnaire. The
statistics used were frequency, percentage, mean. The standard deviation is the t-test
and F-test.

The results show that most consumers are female, aged between 31 to 40
years, are self-employed, with an average monthly income of 40,001 baht. Consumers
'behavior towards using the Baankru café service found that most of them use this cafe
because they have interesting food menu, come to use on Sundays from 17.00 - 19.00
hours, come to use with family, decide for themselves in coming to use the service,
get to know Baankru café from friends and acquaintances, the main dish that the
consumers most commonly have eaten are Hawaiian pizza. The result of the study of
consumer satisfaction on the service of Baankru café in the aspect of staff serving was
the highest satisfaction levels and the marketing promotion was the least satisfied. The
results of the consumer satisfaction comparison classified by personal status in the
aspect of gender, consumers have different satisfaction in marketing promotion. In the
aspect of age, consumers have different satisfaction in price, distribution channel and
service staff. In the aspect of occupation, consumers have different satisfaction in
products, prices, marketing promotion and service staff. In the aspect of average
monthly income, consumers have different satisfaction in products, distribution
channels, and service personnel, with statistical significance at the level of 0.05.
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