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ABSTRACT

The purpose of this study was to Study Satisfaction of Consumer on Healthy
Menu of The Coffee Club, Branch Riverside Plaza, Using Service Marketing (7P’s) to
study the satisfaction of consumers with healthy food, drinks, and desserts To compare
The basic factors are gender, age, and sample group used in the study are The sampling
groups were 380 randomly selected customers from the Coffee Club, Riverside Plaza,
Riverside Plaza. Educational tools The questionnaires were analyzed statistically by
frequency, percentage, mean, standard deviation.t-test and F-test values by using
statistical software.

The study found that The majority of users are female. Age between 21 - 30
years, have a personal business career The average income is 10,001 - 20,000 baht.
Consumer’s behavior of using the service of The Coffee Club at Riverside Plaza branch,
found that the frequency of using the The Coffee Club is 1 - 2 times a week. The
reason that they choose to use the The Coffee Club is that they buy beverages. With
friends. Get to know The Coffee Club from online media channels. The most frequently
eaten food types in the restaurant are Sandwich / Burger food. The most common
healthy food menu is the Grilled Chicken With Quinoa Salad. The most healthy drink
menu at The Coffee Club is Pomberry Lemonade. The healthiest dessert eaten is Chia
Pudding With Mixed Berry and the reason for choosing healthy is the most healthy
food. Consumer satisfaction, the menu healthy, using the (7P’s) marketing. The
evaluation is very high. The order is the staff side, the product side. Physical
environment Service process In marketing promotion, price, and distribution.
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