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Abstract

The purpose of this study was to study the behavior of consumers towards
stores. By using questionnaires as an indicator tool for collecting sample data. Is the
consumer who uses the service Jones Salad Shop Siriraj Hospital Branch, 400 persons
The data was analyzed by using statistics, frequency, percentage, mean, standard
deviation, t-test, F-test by using statistical software. Personal factors of Jones Salad
Shop users Siriraj Hospital Branch found that most are female, aged between 30 - 39
years, are civil servants / government employees, are single status and have an average
income of more than 20,000 baht.

Consumer behavior towards Jones Salad Shop Siriraj Hospital Branch Found
that the majority of consumers come to use the Jones Salad shop with close friends /
colleagues The frequency of using the Jones Salad shop is that consumers only use it
1-2 times / month. There are reasons that consumers use the service because they
like to eat salad food. And the time when consumers come to use the Jones Salad
shop between 12.00 - 16.00 hrs. Usually, consumers come to use the service of the
Jones Salad Shop regularly on Thursday. The food category that consumers like the
most is the salad menu that is ordered every time. And consumers know Jones salad
from internet sources such as Facebook LINE and various websites Consumer
satisfaction behavior towards Jones Salad Shop Siriraj Hospital Branch, Overall. The
evaluation results are at a very high level in all aspects. When considering each aspect,

found that users value Product, price, service process Marketing promotion.
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In terms of personnel, physical characteristics and distribution channels

respectively.
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